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yc:ju help ensure the supply of radio, you get “Radio Times” and you get the infamous 
red card. 

Only a hermit could fail to save over $25 through the use of their card given the 
number of useful discounts available. 

Put the weights on your friends to subscribe. If you know someone who listens to 

ZZ7Z, lean a little and use the moral arguments and fiscal inducements we all know to 
get them to subscribe. If you sometimes lend your card to a friend so they can go to 

  

Triple Zed is within a hair’s breadth of being broke. We spend about $150,000 
bringing you non-stop news, music, services and information. We aren’t dependent 
on business interests or the government because we don’t get any money from either 
of those conventional sources. Instead we raise it ourselves from student unions, - 
promotional activities and you — our subscribers. 

Last March I drew up a budget for 1980. It showed a shortfall of about $20.000, 
meaning that around the end of September things would start to get very tight. And 
sure enough they have. With some particularly dextrous shuffling of bills and a little 
credit from friends we’ll make it through to about the end of August. (Without the' 
shuffling, the first week of August would be the last week of ZZZ!) 

So what are we doing about it? Our attack is three pronged, you are one of the 
prongs and if we work hard at it we CAN bring it off. We’ll be approaching all the 
organisations we’ve helped or could help to ask them to return the favour. Working 
against incredible resistance the revamped promotions department is going to try and 
make money from presenting live music in ZZZ style. Watch out for “All Together 
Now”’, Sunday August 3rd, a Bush Joint Effort on Friday August 29 and a few othen 
things Come along, they’ll be good nights. 

the Schonell or a concert more cheaply, gently withdraw the privilege and suggest they 
get their own. Explain that it’s for their own good, you know. If each current sub- 
scriber gets at least one new person to subscribe, we’re home and hosed. ZZZ isn’t 
here by accident, but rather because a lot of people have put their shoulders to the 
wheel. 

“Campaign 550 is being launched in an attempt to get at least 550 new subscribers 
before the end of August. We’ll be monitoring the inflow of subscriptions on a daily 
basis and advising listeners about the approach to the target. Cards issued during 
Campaign 550 will be specially numbered and marked. To make it even easier, the 
Schonell is taking subscriptions at the door during August. 

‘ ’ —DAVID DOLLEY The third prong is subscriptions. Let’s face it, a subscription is a good deal. For $25 ! 
inance 

SUBSCRIBE *22Z   

  

LIVE MUSIC ¥ ek 
MOST NTS — LISTEN FOR PRECISE DETAI 

e T o A.J.'S. 83 Vulture St., West End. Ph_ 44 8576. 10% discount 
RECORDS AND BOOKS PHO BES Qu-c es and crepes reat George & Charlone Sts., Paddington. Ph. 367 397. 10% discount 

HUNGR RS. 6 owong. IO% all meals 
TOOWONG MUSIC CENTRE. 51 Sherwood Rd., Toowong. $1 discount on all items SUNFLOWER NIBBLES HEALTH FOODS Noosa Junctlon 10% discount. Subscription outlet 

USIC. eeze Sho HQ M Seabr Centre, Middle St_, Cleveland. 10% discount Indian Curries. 227 Given Terrace, Paddingto n Sunday, Monday and Tuesdays (not on takeaways) 
RE D BLAC Elizabeth Arcade, City. 10% discount to subscribers and UWU n:+mbers PEPPE S PlZZ IA Hawken Drive, St. Lucia. Ph. 371 5438 10% discount. 
SOUNDTRACKS. East St,, Ipswich. 10% on current titles. THABA RESTAURANT. Ceme nary Pool, Spring Hill. 10% discount. 
CRITERION Brunswick St., Valle IO% discount PUCCINELLIS: 47 Blackwood Rd., Mitchelton. BYO Italian Restaurant. Open 7 days for lunch and dinner. 10% discount ph. 355 9627. 

THE COFFEE HOUSE: 40 Southpme Rd., Alderley. Continental and other foods, light snacks and meals. 10% discount. Ph. 356 4133, 

SUPERSPUD. 198-210 Moggill Rd.. Filling with baked potato in jacket. 10%. 
PRIMAVERA. 500 Boundary St, Spring Hill. Italian/Lebanese. 10%. 

BOOK. ey. 
PETERS WEST END MUSIC CENTRE. Vulture St. 10% 
PEGASUS . Roma St., City. Sci-Fi and Fantas: 10% dlscoum 
FOLIO BOOKS. 81 Eluzabeth ot Cny Ph. 221 1368. 10% disc 
SHANKARA. 219 Given Tce., Paddmgton Ph. 36 2335. 10% dvscoum on Underground 
Comix._ atternative books and smokers requisites | 

CINEMAS 
SCHON ELL. um. of Qld, St. Lucia. 371 1879. 

MlSCELLANEOUS GAYTHO E. 464 Samford Road. 355 1474. Subs. pay $1.00 per show. 
ICS. Electricians. 55 Marmion Parade, Taringa. Ph. 371 2830 \O% discount WTHORNE Hawthorne Road. A.0.S. ELECTR 

RlVERSIDE MECHANIX, 
HAVEN ART CE 

37-41 Coronation Drive. Ph. 229 4223 
boro and Salisbu 

10% on all w 
ry Rd_, Mt. Simpson. 5% on ponery and paint: 

ng and motorcycle |ounng equipment 
, nts on crafts and plant accessories 

PLANET & CRAFT PRESS. 100 Unlon Street Sprmg H|I| Pnntmg typesemng artwork. 10% 
FREE FLUID SURF SHOP. Caloundra Rd., Caloundra. Ph 260. Generous discounts 
MOUNTAIN EXPERIENCE. Barry Parade, Fortttude Valley 10% discount on all equipment with Radi~ Times advertisement 

SECOND HAND ROSE: 534 Milton Rd., Toowong, Ph, 370 7718. %ocond hand furniture and bric-a-brac. 10% discount. 
HANDO’S HI-Fl. 70 High St., Toowong 371 5977. 5% on mos 

SURFERS PARADISE HOUSEBOATS. Beattie Rd., Coomera (075) 331 539. 10% off houseboat hire. 

CINEMA BALMORAL. 162 Oxford Rd., Bulimba. 399 1372. 
CRYSTAL. Le Geyt St Windsor. 57 3708. 

.F.T.A. Aust. Govt. Centre Cnr. Anne & Creek Streets, City. 36 6958. Student discount level. 
BOOMERANG. Ipswich Rd., Annerley. 391 3265. 

@ ,f'oho bookis 
DAWN. 714 vapne Road, Chermsnde 59 4881. 

@ 
ENTERTAINMENT ALL SORTS OF INTERESTqu 

LA BOTETHEATA e - v Covmamr & e s © e | DOOKS. .. 107 DISCOUNT T 
ZZZL SUUGCR\BERS WZE 
LCOME TO 

SCHONELL THEATRE. University of Queensland. Equ- alent of student discou 'J   
GRIDLEYS LIG HT AND SOUND. 50 Quay St., City. 5% on lightshows, hire and Gr»dley goods 
NATIONAL FILM THEATRE OF AUSTRALIA. Equ-valem of student discount for over 18's 
AYTHORNE CINEMA. Subscribers pay $1 per shi 

ARTS THEATRE On Petrie Terrace near Normanby Fiveways. 36 2344, 

CLOTHES 
UNIQUE BATIK. City Arcade, 52 Queen St , Elizabeth Arcade, City. 10% discount 

ES. Menswear and ladies garmems Elizabeth Arcade 10% discount 
LILLIES 454 Upper Edward St., Spring Hill. IO% of all secondhand clothes and accessor ies 

WOOD TREE. Picca dnlly Avcade City. 15% on clogs footwear, leather goods 
P|0NEER LEATHERCRAFTS 120 F Lorence Sl Wynnum. 10% ol leathevqoods and other things 

« EL ROCO BOUTIQUE. 112 Albion Rd., Windsor. 57 2071. 

FASHIONS FROM THE EAST: 244 Ipswich Rd,, Buranda, opposite P A. Huspml 10% discount and subscription outlet. 

BOCOO. The Pavilion, Albert St. Men's fashion. 10%. 
IVORY COAST. 66 City Plaza, Jeanery. 10% 

BROWSE N OUR NEW 
BOOKSHOP. .. OPPERSITE 
QUEENS ARCADE...." | THEATRES 

LA BOITE. 57 Hale Street, anbane $1 00-31 .50 off. 
WOODWARD. Kelvin Grove C.A.E. $1. 
HER MAJESTY'S. Queen St Clty Duscounts on appropriate shows, 
S.G.1.0. City. 50c t 0 
POPULAR THEATRE TROUPE 60 Waterworks Rd., Red Hill. Various discounts. 

      81 Elizapeth St., City. Ph. 221 1368. Brisbane 4000. 
T R . NL.D }j,\]’l’[in’]‘*\[-\}\1fifi’]‘ ¢0: 10° off wide range of sound equipment. 2410 logan Pd. 341/ 116A.           
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Surfers Paradise Houseboats JOOVONG 3T1-59T7 J | .0 o Dot 10 me 
10/. DISCOUNT TO ZZZ'5tSTUS. 

42 DOUGLAS ST, MILTON 
- PHONE. 360965 — 

COOMERA BOAT HARBOUR 
BEATTIE RD COOMERA. QLD. 

(075)331539 A 331521 331506 

‘PHONE - SA8804 % 5&8694- 
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EDITORIAL 

So 'velcome to the new format June/July ‘Radio 
Times'. 

In May's issue H.T. pointed out that the station’s 
finances arc looking ill and that Radio Times costs 
quite a vit. We asked subscribers to write in with their 
opinons  One person said simply ‘scrap it’, about a 
third said that they like getting the mag, but not if 
it meant a loss of quality in the on-air sound. The 
other two thirds (minus one) presented some very 
good reasons for us to keep in contact in some way. 

At the same time the idea for this format popped 
up. Unusual isn’t it? It has halved costs and reduced 
the amount of work involved. You can stick it up 
on the toilet wall so you've always got something to 
read in there and it keeps the interesting info in front 
of you. The advertisers like it and ads have covered 
the printing cost. 

The only thing that hasn’t changed is the postage 
cost. 

The future? Well, we’re keeping our options open 
but you can count on seeing some sort of combined 
August/September issue in the middle of September. 
Incidentally we’re always interested in contributions, 
letters etc. If you’d like to advertise phone me. 

In two months a lot has happened on the discount 
scene — 10 new ones have been added to the list. 
(If we keep this rate up it means/250businesses will 
be offering discounts to ZZZ subscribers in the year 
2000) 

We've got the suburban cinemas pretty well tied 
up — the only ones that don’t offer some sort of 
discount are the chain owned ones and the skinflick 
types. 

On the live music scene (what scene?) the Silver 
Dollar now offers a discount to 4ZZZ subs. along 
with most international acts and the smaller irregular 
type things. 

Hando’s Hi-Fi offers 5% off items which are not 
already on special, El Roco Boutique has raised its 
discount to 20% and in the city, Bocoo Men’s 
Fashion and Ivory Coat Jeanery have added them- 
selves to the list. 

Superspud is an interesting new restaurant (mainly 
takeaway) in Taringa serving tasty fillings over baked 
in jacket potatoes and other things. Nothing is over 
$2.00 at the moment, and they offer a 10% discount. 

Primavera Restaurant at 500 Boundary St., Spring 
Hill is an inexpensive I[talian/Lebanese restaurant 
offering 10%. 

Houseboats!! Surfers Paradise Houseboats is at 
the Coomera Boat Harbour (075) 33 1539 and now 

offers a 10% discount. A 6 or 8 berth houseboat costs 
from $265.50 plus petrol for an off season weekend 
(Friday pm to Monday am). That’s as low as $33.19 
each for three nights, so it’s not as bad as it looks 
initially. Perhaps they’ll let us review their services 
in the next issue. 

Check the updated discount list carefully — there 
are quite a few subtle changes in there. Finally, why 
don’t you help us get some more discounts. If you 
regularly shop at a particular place and it’s Triple 
Z’ish, why not suggest it to them, or at least to us. 
A simply call to 371 5111 will sort it out. 

Perhaps your own place of work would be 
interested — it doesn’t matter how offbeat it is. 

How come we don’t have any dentists, doctors, 
carpenters, dealers and so on? The Queensland 
police have offered a 10% INCREASE in fines for 
ZZZ subscribers, and both state and federal govern- 
ments will take twice as long to process you if you 
flash your card. 

—DAVID FINANCE 

Yk Kk kkkok 

  

  

Rock ‘n roll historians may know of various 
occasions when live performances and even recordings 
by some artistes caused general social upheaval. 
Simply by its nature rock ‘n roll has caused more 
trouble than most other entertainment forms. As 
“the voice of the young™ it has always had a 
tendency to question aspects of the Status Quo (sic) 
that infringed on the young person’s pursuit of 
Happiness. 

So. way back in the beginning Rock 'n Roll had 
to be corrupted even to see the light of day. Which 
is to say the original performers of what came to 
be rock — Black musicians never got the credit (or 
the fame or money) for their music. Instead white 
performers had to tone down the lyrics and release 
*“clean™ versions of Negro Rock songs. Only then 
could Rock 'n Roll reach its natural audience 
young (at heart) persons. The only reason the original 
music was unacceptable was because Radio Station 
Managers and Concert Promoters (i.e. money 
grabbing business people) felt that it was not in their 
interests (i.e. profit) to promote Black People or 
this new music with its startling social nature 
(basically Negroes and Radicals scare away advert- 
isers from Radio Stations etc). 
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SOMETHING T0 SEE 
Fortunately some people saw that young people 

were not interested in the Big Band Swing Sound 
of previous generations and that some new music 
aimed at dissatisfied youth would be a money 
spinner. They were right. Even though most early 
Rock Stars were quite specifically tailored to cater 
for certain ‘““Market™ needs and could therefore be 
seen as “‘phonies”, at least Rock 'n Roll got on the 
Radio and the snowball had been started. 

At various stages the snowball got out of control 
and Rock ’n Roll almost transcended it's base 
position of just another way for some Capitalist to 
suck a few bucks from youngsters. 

The most recent and obvious display of Rocks' 
inherent nature (as opposed to its commercial face) 
was the *“Self-Control” explosion PUNK ROCK. 
The control of the factors of R n R production was 
almost wrested from the monetarists and handed 
back to the kids. Unfortunately between the Business 
and the State the peoples’ R n R got slammed. The 
State stopped live performances and the business 
soaked up the ideals in its own excess liquidity flows. 

To see obvious Political interference in the pro- 
motion of R n R Queenslanders just need to look 

at the actions of the Qld Police Force. Between the 

      

Licencing Branch., Task Force, Special Branch, 
Mobile Patrol and Dog Squad we saw a veritable 
explosion of live music in 1978 killed off very 
successtully. 

kven to this day the Licencing Commission 
exhibits a great deal of reluctance to give ZZZ a 
licence for any event. If the stories of many people 
in the hotel trade are to be believed this reluctance 
is based more on, shall we say. “‘philosophical” 
objections than any real transgressions of the law we 
may (or may not) have committed. 

That is why, from a peak of anything up to 3 
shithot bands appearing in Brisbane every month 
(when the Queens was kicking) we now see very 
little live music in Bris. (i.e. regular, all level of talent 
events — not just Big Names at Cloudland or Festival 
Hall) ZZZ has nowhere to promote music regularly. 

Apart from hurting the followers of Rock 'n Roll 
the death of live R n R has meant ZZZ has been 
severely disadvantaged financially. It costs us $2,500 
a week to run the station. At the height of our Live 
Glory (2 regular Hotel spots and a few big one-offs) 

e were making up to $2,000 in a very good week. 
That is what the station has been living on for the last 
year or so - ‘“‘the fat” from those halycon days. 
Well it seems that at the end of September or so this 
year ZZZ will have no liquid assets, no money for 
instant spending. Just one more crisis. 

However now is the time to start looking at how 
to get cash flowing in not out. Subscriptions — we've 
been flogging ‘em for yonks and still about one in 
thirty listeners subscribe. Let’s face it bringing bands 
to Bris. is where we should be earning money. Rock 

n Roll is our life blood -~ ZZZ is not a money 
making organisation, it is a living organism. 

When we present Rock 'n Roll it is for the Music 
— not the money. We try to treat all patrons like 
humans and are not interested in ripping anybody 
off. 

Literally hundreds of excellent bands would have 
gone unrecognised in Bris. if it weren’t for ZZZ. If 
our airplay creates interest in a band it is only fair.’ 
that we benetit (on a reasonable level) from the 
money that can be made from the live performances, 
resulting from the “‘market™ we've created. 

However, when we proved that money could be 
made from live rock in Bris. we attracted the pecun- 
iary interest of the “Business People™. So now we 

  

   

  THE POLITICS OF PROMOTIONS ™ - 
see the galling situation where 4IP handles the 
promotions for a band like the Ramones. 4IP who 
have probably never played any songs from the first 
4 Ramones albums. The Telegraph newspaper (whom, 
if I recall correctly, reviewed “The Ramones’ album 
on the lines of “moronic, noisy, discordant 
gibberish™”) gave away free tickets to the concert, 
somethirg ZZZ would love to have done — but were 
we offered any give:aways — NO we weren't. 

So what do we do? We give bands exposure so 
that business people without the heart for the music 
that ZZZ has can make money by bringing the bands 
out and exploiting the awareness that ZZZ created. 
They grow fat, the fans are only dollar signs and ZZZ 
struggles on. It’s not that we are complaining, mind, 
it’s just that one can only take the rough end of the 
pineapple so frequently and ZZZ may have to get 
tough soon before the money runs out. 

The problem with Tours like the Ramones is that 
because of the expense involved ‘The Heavies” 
(established Tour Organisers) have to promote them. 
*“The Heavies” have got their representatives in each 
State and they handle the promotion of the band in 
their State. These are set channels and hard to muscle 
in on, mainly because ZZZ can’t offer “The Heavies” 
anymore than their agents — all we've got is a 
commitment to the music. We would do our best to 
give all good bands a maximum audience (it would 
be in ours and the band’s interest), we would -also 
try to get the most comfortable venues, not hassle 
patrons and employ bouncers, not force people 
to sit down,and charge as little as possible for tickets. 
All of which is wonderful but offers no extra money 
to “The Heavies”. Nice People — Wrong Business, 
the story of ZZZ. 

Even as this Magnum Opus is being writ (by the 
moving finger) 2 ex-ZZZ Promotions employees are 
outbidding ZZZ for the right to make money from 
a live performance by The Cure. The Cure are, once 
again, a ZZZ discovery. We have played them since 
the original British release of “Three Imaginary Boys” 
— the album that has been modified to become 
“Boys Don’t Cry”. This band were not tied to any 
promotional formula — anybody in Bris. who could 
offer them the money would have the right to stage 
their Bris. appearance. Naturally, see as how most 
people at ZZZ reckon The Cure are Shit Hot we 
thought “Great we’ll promote them at a reasonable 
price in a good venue, take the risk and any profits.” 
The group, the patrons and ZZZ would all be happy. 

Our dreams lie shattered. A small promotions 
firm run by two ex-Staff Members has got the rights 
to the Cure (at the moment). (I won’t even comment 
on the principles or morality involved). 

The Essence is that in an attempt to redress the 
injustice that it would obviously be for private 
individuals to capitalise so blatantly and rudely on 
ZZ727’s influence, ZZZ may have to urge listeners 
and subscribers to refrain from going to concerts like 
The Cure. Clearly, ZZZ is not here to make money 
for middle persons or parasites — espeically when 
that money is made at ZZZ’s expense, as it obviously 
is in the case of The Cure. To allow one concert to 
operate successfully on such an open ripoff of ZZZ 
would be setting a dangerous precedent. 

—MICHAEL FINUCAN 
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YOU CALL THIS PROGRAMMING?? 

STEPHEN STOCKWELL 
Time and Space Co-ordinator 

Keen ZZZ listeners will have noticed certain 
changes in the on air personnel of late. Michael 
Finucan is still holding down breakfast though he 
usually brings the lot up as soon as he is off air. Fred 
Dagg, “Australia’s foremost social diarist” joins 
Michael at 7.40 every morning and adds even mor 

Julie Goodall is long gone, teaching French to the 
youth of Alice Springs. Rumours are already filtering 
through that large crowds of Punk Territorians are 
regularly pogoing on Ayers Rock. Good work, Joules. 

Presently replacing Joules in the morning shift is 
Phil Cullen, who recently got back from Britain 
where he spent a year pretending he wasn’t a rock. 
Not even the Poms were fooled. Phil’s penchant for 
New Wave has been tempered by his hangovers which 
mean he can only play soft music in the morning. 

Brian Watson came to me one Thursday morning 
and said “Steve, I'd rather be sailing.” Next Sunday 
he was on the boat heading for the Great Barrier 
Reef — that’s what a programme co-ordinator is for. 
In his absence we've been having a bit of a mix but 
by the time you read this new boy Andy Nehl should 
be on board. Andy, sometime roadie, sometime 
bureaucrat and full-time loonie doesn’t believe in 

Most traumatic development on the programming 
front was Bill Riner’s departure for commercial FM. 
I'd like to take this opportunity to deny that Bill is . 
a plant who is going to fuse MMM’s transmitter with 
rock and roll and chunder on their middle of the road 
disco record collection. I think Bill will miss the free- { 
om to be innovative that produced masterpieces | 

like the “Rock Lobster” dub, but the little money } 
coming in will keep him in import records. 

lan Nicholson has already taken over the evening 
shift while still holding down his job as an encyclo- 
pedia salesperson. lan is probably the only person 
‘ve ever met with a knowledge of music that ap- 
proaches Bill’s, so the high standard of evening 
programming will be maintained. fel . 

ou may have noticed that there’s no women in K 
this lot. Well you're right but we are working on it 
by training a vast horde of women volunteer an- 
nouncers and the station has a policy of replacing a 
male when the right woman turns up. 

On the news front Barry Weston is heading off for 
the bright lights of Sydney in the near future. Margot 
Foster, sometime teacher, sometime dole bludger and : 
ace newsroom volunteer will be replacing Barry and L 
joining Shaun Hoyt and Lindy Woodward in the e 
production of Brisbane’s only independent news. 

Besides that lot everything’s much the same. The 
music keeps rocking and people keep looking at me 
in strange ways. If you've got any suggestions, com- 
ments or criticisms, let me know. 
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“ALL TOGETHER NOW” — Margaret Roadnight, Jeannie Lewis, Elizabeth Drake, Jan Connall and Janie 
Conway in a concert which is one of the finest line-ups of women singer-musicians in Australia. Elizabeth 
Drake and Jan Connall come fresh from the success of their musical “Failing in Love Again™ a satire of the 
sexual revolution and disappointment with romantic love. Margaret and Jeannie are both well known 
to Brisbane and together with Janie Conway ex-Stiletto we have a concert ideal for the experiment of a 
relaxed, licensed, Sunday night. 

T A 
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ALL TOGETHER NOW 
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SUNDAY 3rd AUGUST 

GREEK COMMUNITY CENTRE 
WEST END. 

EDMONSTONE ST. 

LICENSED 

$6.50 $5 ZZZ SUBS. 

TICKETS AT DOOR 7.30pm 

CONCERT — 8.00pm 
  

  

IF YOUR ADDRESS HAS A BLUE LINE NEXT TO IT, IT’S TIME TO RESUBSCRIBE [F YOU HAVEN'T ALREADY 

$25.00 = ONE YEAR’S SUBSCRIPTION TO 4ZZZ FM 
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A CONFERENCE IS AS GOOD AS A HOLIDAY 

By HAYDN THOMPSON 

Regular Radio Times readers have probably been 
subjected to more long, boring articles from this 
boy than from anyone else at Triple Z, if only ’cos 
I’ve been here longer. 

Last month I attended yet another conference 
of media junkies, this time in Canberra. The nominal 
topic: “Broadcasting in Australia: Today’s Issues and 
the Future”. 

Conscious of the yawns always developing, I've 
opted this time to recycle some of the more memor- 
able quotes from the conference. 

“If you go to bed with government you’re likely 
to get more than just a good night’s sleep.” 

. Tony Staley 
(Minister for Posts & Telecommunications) 

The above is possibly a variant of ‘“Radical 
community stations are supported by advertisers 
money. If you get in bed with the devil, you better 
be prepared to fuck.” 

Tom Denahue 
(founder of commercial FM rock in US) 

“May you be condemned to live in interesting 
times.” 
Ancient Chinese curse quoted by John Hartley (ABC) 

‘... flat as a lizard drinking.” 
Public Broadcasting Assoc’n Chairperson, 

Keith Conlon on the profile of public broadcasters 

“Better a brutal starving nation 
Than men with thoughts above their station.” 

(not Malcolm Fraser) 
The best anecdote probably concerned Bruce 

Gyngell. 
Bruce is best known as the controversial ex- 

chairman of the Broadcasting Tribunal and now 
managing director of the yet to be established 
Independent and Multicultural Broadcasting Corpor- 
ation (IMBC). 

It seems the implementation committee of the 
IMBC has been having a little trouble extracting a 
program policy out of a reluctant Bruce. Some 
members of the committee are just a little alarmed 
at what the future ethnic television might look like 
after hearing one of his program suggestions. 

It consisted of a games show with ethnic groups 
competing against each other. With memories of 
oody brawns between Hakoa and Marconi 

supporters the committee declined the suggestion. 
Maybe we can also expect an Italian Bert Newton? 
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